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Grand Lucayan’s Lighthouse Pointe Set to Debut December 2015
Introductory Rates Available Through February 29

GRAND BAHAMA ISLAND, Bahamas — November 19, 2015 — With new amenities, 196 stylish guest
rooms, recreational activities and a variety of dining options, Grand Lucayan, Bahamas is set to debut
its all-inclusive product, Lighthouse Pointe next month. The addition, which will complement the
brand’s a la carte model, marks Grand Lucayan’s entry into the fast-growing all-inclusive segment.
The resort has released an introductory promo offer designed to capture the attention of this market,
which includes rates as low as $150 per person, per night, based on double occupancy.

“Lighthouse Pointe aims to target a wider range of international consumer demographics,” said Tom
Anderson, Chief Marketing Officer for Grand Lucayan, Bahamas. “We will continue to deliver the
quality and personalized services that characterize the Grand Lucayan brand with the added-value
and convenience that comes with the all-inclusive model.”

Guests who choose Lighthouse Pointe will have plenty of ways to enjoy the resort, whether attending
a yoga session, dining at one of four new and exclusive restaurants, or teeing off at the property’s
challenging golf course.

From families to couples, Lighthouse Pointe will cater to guests looking for a high-quality experience
at a competitive all-inclusive rate. Children (4-12) will enjoy a Kids Club equipped with games, activities
and arts and crafts, while younger guests up to 17 will have their own exclusive hangout spot.
Newlyweds will receive a free “Beach Wedding Package” and couples can enjoy romantic dinners on
the beach for a small up charge. Those looking to recharge and renew will have access to fitness
classes, spin room and spa.

Lighthouse Pointe will offer guests eight dining options, four of which are exclusive to the all-inclusive
guest. Portobello’s and Pizzeria Capri will span on Italian flavors, while Aroma Café will offer casual
dining, including fresh sandwiches, soft-serve ice cream and coffee. Waves Bar & Girill, the ideal spot
for an al fresco lunch or dinner, will serve classic grilled dishes and authentic Bahamian specialties.

With ocean, island and marina view accommodations, Lighthouse Pointe will also feature
complimentary Wi-Fi, room service for suites during dinner service, guest service staff available to
arrange tours, and packages with options for spa or resort credits based on length of stay, room class
and rate.

Standard rates for Lighthouse Pointe will include all meals, beverages and premium brand alcohol;
recreation, consisting of golf, tennis, spa access and use of water sports; entertainment; access to
Bahamian staples like the Beach Barbeque event, Fish Fry and Caribbean Buffet; and Kids Club.
Lighthouse Pointe’s introductory offer is available for booking now through December 10, 2015 for
travel December 12, 2015 through February 29, 2016.

To book a stay at Lighthouse Pointe visit www.grandlucayan.com.

*Holiday blackout dates from December 21, 2015, through January 1, 2016.
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About Grand Lucayan, Bahamas

Located on Grand Bahama Island, Grand Lucayan, Bahamas has 542 guestrooms and suites and is
situated along an expansive 7.5-acre beach with views of the turquoise Caribbean Sea. Just 55 miles
off the coast of Florida, Grand Lucayan, Bahamas offers some of the finest amenities in the Caribbean.
Guests enjoy spacious accommodations, a selection of restaurants, three swimming pools, four tennis
courts — all offering Grand Slam surfaces, a 25,000 square-foot Senses Spa & Fitness Center, 18-hole
championship golf course — The Reef Course, designed by Robert Trent Jones Jr., and 90,000 square
feet of indoor and outdoor meeting space and a Las Vegas-style casino. Like us on Facebook,
facebook.com/grandlucayan or follow us on Twitter, @grandlucayan.



